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Resumen

La investigacion titulada: “Cultura tributaria y su relaciéon con la formalizacién de
los comerciantes en el mercado de productores Nery Garcia Zarate-Ayacucho,
20207, tiene como objetivo principal, analizar si la cultura tributaria se relaciona con
la formalizacién de los comerciantes en el mercado de productores Nery Garcia
Zarate en la ciudad de Ayacucho, en el periodo 2020. La investigacion que se aplico
fue, el tipo de estudio no experimental, ya que ninguna de las dos variables sera
manipulada. Est4 constituida por una poblacion de 424 comerciantes que trabajan
en la asociacion Nery Garcia Zarate, asimismo, la muestra estd conformada por
todos los comerciantes de la venta del sector tubérculos, que esta conformado por
50 personas que laboran en dicho mercado. Se consider6é una encuesta aprobada
por los expertos de la Universidad Autonoma del Pera y por el Alpha de Cronbach.
Los resultados de la investigacion indican que la relacion de las variables es
significativa ya que, el “sig.” es menor al 0.05 de error, segun los datos obtenidos
con la prueba de Alpha de Cronbach que resulté en 0.914, donde indica que esta
orientado a una tendencia de enfoque de alta confiabilidad. Ademas, para comparar
la hipotesis, se utilizo la prueba del Chi Cuadrado, donde formula la relacion entre
ambas variables, por tanto, la correlacion entre las dos variables, nos indica que
existe una relacion directa, por ello, si existe poca cultura tributaria, entonces
existira escasa formalizacion en el mercado de productores de Nery Garcia Zarate.
En definitiva, se obtuvo que, la cultura tributaria si se relaciona con la formalizacion
de los comerciantes en el mercado, en mencién, por tanto estos resultados
ayudaran a obtener una fuerte cultura tributaria y con ello se obtendra, y se
conseguird maximizar la formalizacion, para ello es necesario la intervencién de la
administracion tributaria, del Estado y de otras instituciones privadas, ellos
contribuiran al desarrollo de la cultura tributaria y logren una mayor conciencia

tributaria y formalicen sus negocios.

Palabras claves: Cultura tributaria, formalizacion empresarial, obligaciones fiscales,

responsabilidades tributarias, regimenes tributarios, contribuyente.



Abstract

The research entitled: "Tax culture and its relationship with the formalization of
merchants in the producer market Nery Garcia Zarate-Ayacucho, 2020", has as its
main objective, to analyze if the tax culture is related to the formalization of
merchants in the Nery Garcia Zarate producer market in the city of Ayacucho, in the
period 2020. The research that was applied was, the type of non-experimental
study, since neither of the two variables will be manipulated. It is made up of a
population of 424 merchants who work in the Nery Garcia Zarate association,
likewise, the sample is made up of all the merchants of the sale of the tubers sector,
which is made up of 50 people who work in said market. It was considered a survey
approved by the experts of the Autonomous University of Peru and by Cronbach's
Alpha. The results of the research indicate that the relationship of the variables is
significant since, the "sig." It is less than 0.05 error, according to the data obtained
with the Cronbach's Alpha test, which resulted in 0.914, where it indicates that it is
oriented to a high reliability approach trend. In addition, to compare the hypothesis,
the Chi Square test was used, where it formulates the relationship between both
variables, therefore, the correlation between the two variables indicates that there
is a direct relationship, therefore, if there is little tax culture, then there will be little
formalization in the Nery Garcia Zarate farmers market. In short, it was obtained
that, the tax culture if it is related to the formalization of the merchants in the market,
in mention, therefore these results will help to obtain a strong tax culture and with
this it will be obtained, and it will be possible to maximize the formalization, For this,
the intervention of the tax administration, the State and other private institutions is
necessary, they will contribute to the development of the tax culture and achieve

greater tax awareness and formalize their businesses.

Keywords: Tax culture, business formalization, tax obligations, tax responsibilities,

tax regimes, taxpayer.



